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Define Your Audience
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Who is Your Target Audience?

Determine the size and make-up of your typical 
travel group (big family reunions, honeymooning 
couples). It can be tempting to list all possible 
guest segments since you don’t want to miss out 
on a potential booking opportunity. Avoid this 
approach; it will only end in distraction!

What Are They Looking For?

Simple right? A place to escape & recharge? 
Sure, but think specifics. If you’ve defined your 
audience as small families, then likely the parents 
have had a non-stop year of working and playing 
taxi-driver to the kids! Put yourself in their shoes. 
What exactly do they want/need/value in a 
vacation? Brainstorm Ideas



Brainstorm Ideas
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Use Past Guests’ Feedback

There’s no better place to find ideas than reading 
reviews and questions from past guests. In fact, 
we often read guest reviews when preparing to 
write for our clients! They tend to talk without a 
marketing angle, making it easy to understand 
what future guests want (and want to know).

Use Local Knowledge

The inside secrets, time saving tips, and little-
known facts. Draw on your deep local knowledge 
when brainstorming content ideas. Talk to other 
locals and keep informed of events/news in your 
destination. Perhaps even connect with a local 
business owner and partner on a content piece.



Valuable & Relevant
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Skip The Hard Sell!

When creating content, think of value to your 
guest, not you! We all know there’s nothing worse 
than being sold to. Keep it guest-focused and skip 
the hard sell. Good content will sell your authority 
and trustworthiness.. .and thus your rental!

Narrow Your Focus 

Great content has to speak instantly to your guest. 
It must be relevant and specific. Remind yourself 
of your target audience and then narrow your 
focus: “5 Insider Ways to Beat the Ski Crowds” 
(specific) instead of “Fun Activities in Park City” 
(too broad).



Distribute Content
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Create a Newsletter Template

Create a simple newsletter template, with 
teasers that link to your blog posts. Send it to 
your mailing list once a month. This doesn’t 
need to be the work of a top-notch design 
agency; it simply needs to communicate your 
content clearly and succinctly.

Keep Your Social Focus

Focus on one, perhaps two, social media 
platforms and build your audience. Understand 
the ROI takes time...and may not be measured 
in dollars. Treat social as, well, social. Just as 
you show up at a party and enjoy the evening! 
As Matt Landau often asks: “What’s the ROI on 
your Mother?”



Master Consistency!
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Create an Editorial Calendar

Create an editorial blog/newsletter calendar and 
stick to it! This one is surprisingly hard because we 
all love to invent excuses. Internet down? Website 
glitch? Not in the writing mood? C’mon, recognise 
your inner distractor, and stick to your dates!

Ask For Help Filling Gaps

It can be hard to consistently create and distribute 
great content. Recognise this, accept it, and don’t 
play the lone wolf. Get help to fill the gaps. Ask 
locals, visitors, and pro bloggers to write guest 
blog posts, and share the love with discounts or 
link-backs to their websites.
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